
How to Create Your 
Profile as a Future 
Medical Leader 
PreMedCC Workshop
with Mindi Rosser

Master Your LinkedIn Profile 



In today’s workshop, I’m going to walk you 
through how to optimize your LinkedIn 
profile, so you can set yourself apart on 

LinkedIn to achieve long-term success — 
then learn how to easily use LinkedIn.



Get Ready to Optimize!
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Where we’re going...

1

Your LinkedIn 
Opening
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Your LinkedIn 
Headline
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Your LinkedIn 
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Do’s and Don’ts

Live Q&A



How do you 
feel about 
your profile?

Your Personal Brand 
Begins on LinkedIn



Let’s Take a Look at Profiles
Optimized LinkedIn Profile Examples



SECTION #1
Your LinkedIn 
headshot & header 
image must look 
professional. 



LinkedIn Headshot
Clear. Professional. Close Up.



Sample Headshots
How do you look in ‘professional’ real life?



LinkedIn Headers
You “In Action.” Research. Leadership.



Sample Headers
Reinforce who you are and what you do.



Match LinkedIn Headshot 
& Header Image 

Be sure they work well together!



SECTION #2

Your LinkedIn
Audio Intro 
(Name Pronunciation)



Your LinkedIn Audio Intro
Briefly state who you are - invite to connect.



10 seconds - 
for your 
elevator pitch!



THE AUDIO 
INTRODUCTION 
FORMULA

Greeting

Your Name

Your Interests (1-2 of these)

Invite to Connect



SECTION #3

Personalize 
URL & Edit 
Profile Settings



How Does Your URL Look?
Streamline it: First Name. Last Name.



CHECK THE 
FOLLOWING 
SETTINGS

Edit your custom URL

Profile’s public visibility → ON

Profile Photo → Public

Click “Show” on Everything!

View Public Profile (on left)



Let’s go take a look at your profile 
to edit your public profile settings 

— and ensure your LinkedIn profile is 
visible to all the right people.



SECTION #4  
Your LinkedIn 
Contact Info



Other Contact 
Info Sections



LinkedIn Contact Info
Make It Easy for People to Reach Out



SECTION #5

Your LinkedIn 
Headline 



Your LinkedIn 
Headline is 
based on your 
career focus.



THE LINKEDIN 
HEADLINE 
FORMULA

Who You Are

Whom You Help

How You Help Them

Results You Generate



Your LinkedIn Headline
Follows You Around LinkedIn - Make it Count!



Share Your 
Focus & Story

Why Does Your About 
Section Even Matter?



How you got from THERE 
to HERE

What’s your superpower 
when it comes to your 
studies & extracurriculars?

Why should someone 
connect with you?



Your LinkedIn 
Headline 
Is your first 
impression.



Your LinkedIn 
About is your 
second 
impression.



Your LinkedIn About
Tell Your Student Story & Future Vision.



LINKEDIN 
ABOUT 
OPENERS

Poignant Question

Profound Statement

Tell a Story



LINKEDIN 
ABOUT CALL TO 
ACTIONS

Name your target audience

Ask them to connect



Adding That
Credibility

Why Do Your Experience 
Sections Matter?



THE EXPERIENCES 
“BOOST”

Reinforce the About 
story with the facts 
of WHERE you’re 
working & WHERE 
you’re studying!



Focus on your Top 5 
Experience sections…

Always have a current 
Experience OR use Career 
Break option

Look for the ‘common 
thread’ in work & studies



Your ‘common 
thread’ weaves 
through each 
experience to 
what you’re 
doing NOW!



Your Goal is KEYWORDS
Remember to use the most “searched” terms



Your Accomplishments
How to Add All the LinkedIn Extras



“Feature 
Your Best 
Highlights”

Let’s Talk About Featured!



Feature POPULAR 
LinkedIn posts

Create Your Highlights 
Reel or Portfolio

Link to Your Videos, 
Work, Research & Awards



Make it easy for people to scan.

“What’s the intention of your 
Featured section?”

Your Featured is dynamic and can 
be updated at any time.

Aim for at least 3-5 Featured 
items, and more if you want.



Education, 
Licenses & 
Certifications



EDUCATION
Keep it Simple

List Your Education Experiences

List anticipated graduation date



LICENSES & CERTS
Credibility Boost

Add those that matter most

Anything that would boost 
credibility or show expertise?



Have Them?
Add Them. 

Volunteer Experiences



THE VOLUNTEER 
“BOOST”

Volunteer 
experiences show 
that you care about 
your community.



Volunteer Section Tip
Add leadership, clinical experiences, etc.



Your Top 50 Skills

Use Keywords

Look at other peer’s 
profiles for ideas

Reorder Your Skills!



PUBLICATIONS
& PATENTS

Any type of media can be a 
publication

Think research, articles, 
projects, posters, etc.

Ensure these are somewhat 
recent, if possible



PROJECTS
A project can be ANYTHING 
you want to call a project

Add project collaborators to 
make these more visual (as 
long as they won’t mind!)



COURSES
Add any courses here that 
are not “official enough” to 
be in the Education section

Courses should be relevant 
to what you’re doing NOW



HONORS & 
AWARDS

Brag a little (or a lot!) if you 
have honors/awards to add

These do NOT need to be 
related to career focus



ORGANIZATIONS
Add any organizations that 
you are (or were) a member of

It’s okay if these are also listed 
in your Volunteer Experiences



Let’s Take a Look
Accomplishments - Best Practices



GET CONNECTED!

How to Review 
Your Inbound 
Connections



Be selective 
about WHOM 
you accept.



RULE #1
When to Accept
An Invite

Obvious mutual benefit

Recognize synergy

It’s a good message!



RULE #2
When to Decline
An Invite

Hint of a sales pitch

No obvious reason to 
connect

Incomplete LinkedIn profile



LinkedIn Do’s & Don’ts
Interact in a Professional Mindset



#1 Social Capital
Give to others before you ask 
for anything in return

You’ll lose credibility if you’re 
“asking” too frequently



#2 Intentionally Engage 
on the Daily

Make a point to engage 
with others’ content

Engage with 2-3 posts 
from other people for 
every 1 post you share



#3 Common 
Sense Matters

LinkedIn is a bit more 
professional in nature

Get comfortable interacting 
and using LinkedIn – it 
displays a level of confidence



#4 Always Read the 
Comments FIRST

Scan through ALL the 
comments before 
adding your own

Never do the “post and 
ghost” in the comments



#5 No Trolling 
or Hijacking

Even if you disagree with the 
poster, just DON’T comment!

If it’s your professional 
obligation to respond, do so 
in a courteous manner



#6 NSFW Posts Don’t 
Belong

If you see one, report it 
to LinkedIn immediately

Remember: Every post 
you comment/like WILL 
show in your Activity



#7 Avoid These 
Two Topics 

Religion & politics don’t 
belong on your profile

Avoid heated debates or 
controversial topics because 
your comment COULD be 
misinterpreted



#8 No Clickbait Posts

No “clickbait” posts that 
lack value

LinkedIn users expect 
higher quality content 
than other channels



#9 Tagging 
Taboos

Never tag someone unless 
they will be happy you did

Match your tagging habits to 
the people and companies in 
your industry

Avoid “over-tagging” in your 
posts or comments



#10 Not Too Personal

Don’t overshare tragedy 
or try to get sympathy

All of your personal 
posts should tie into 
your expertise somehow



NEXT STEPS: 
UPDATE YOUR 
LINKEDIN 
PROFILE

Polish Your LinkedIn Opening

Add/Update Your About

Refresh Your Experiences 

Add Relevant Extras to Profile

Start Building Your Skills List



It’s Time for LinkedIn Q&A!
mindi@mindirosser.com

?


